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I am delighted to present to you the event report from our recent seminar 'Culture, Arts, Sports and 
Tourism:  A Post-Brexit Vision to 2020'. I would like to take this opportunity to thank our sponsor 
Eversheds Sutherland who continues to offer its support to these policy seminars. Since last October, 
the Chamber has made a concerted effort to develop and expand our Committee programme in 
order to effectively address the changing political and economic climate that we face post-Brexit. Our 
reinvigorated Culture, Arts, Sports and Tourism (CAST) Committee under the chairmanship of Garry 
Kelleher, Tourism Ireland, has made a determined effort to deliver a clear, nuanced and evidence-
based policy response to the challenges and opportunities that Brexit presents to the collective 
sectors of CAST. This event is the result of the CAST Committee's work and I wish to thank all the 
members for their efforts. This report will be circulated to attendees and stakeholders as part of the 
Committee's on-going work in this sector.

In the CAST space our two islands are strongly interconnected, ranging from the racing sector which 
relies on the free movement of horses between Ireland, Northern Ireland, Britain and Europe to the 
music sector where Irish musicians use the UK market as a gateway to the world. This event illustrated 
the collective concerns of the diverse sectors contained within CAST.  It also demonstrated that the 
solution to the challenges that lie ahead is to work more closely together across these sectors and to 
collaborate further and present a united front with thought-out practical solutions. 

Finally, I would like to take this opportunity to reiterate my thanks to our sponsor Eversheds 
Sutherland, in particular Alan Murphy and Sean Ryan for their continued support of the Chamber. I 
would also like to thank our presenters and panellists who gave of their time - Shane Clarke, Peter 
Collins, John Concannon, Suzanne Doyle, Brian Kavanagh, Susan Kirby, Paul O'Kane, and Eoghan 
O'Mara Walsh.

Director General  - British Irish Chamber of Commerce  

Foreword by John McGrane
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Once again Eversheds Sutherland is delighted to partner with the British Irish Chamber of Commerce 
to sponsor this wide ranging and thought provoking seminar. As we pave the way forward in a new 
phase of our relationship with the UK, it is important that we self reflect and examine all sectors of the 
economy and our society as a whole. This event is an occasion to examine the strengths, weaknesses 
and opportunities that are presented to the CAST sector as a consequence of Brexit. 

 This seminar has given us all an opportunity to examine how we can work together to keep the CAST 
sector competitive and ensure we maintain Ireland's connectivity north and south and with the 
United Kingdom. Ireland will remain a close friend and ally to the UK while maintaining our position in 
the heart of Europe. Brexit may have created an unprecedented level of uncertainty across the 
economy but at Eversheds Sutherland we have positioned ourselves to advise our clients every step 
of the way on their Brexit journey.  We keep them informed of all key developments and we are 
focused on ensuring they have all the information they need to make the best decisions for their 
businesses.
 
My thanks to the British Irish Chamber of Commerce for giving us the opportunity to partner in such a 
lively event and to the presenters, panellists and audience for their insightful contribution 
throughout the day. 

Managing Partner of Eversheds Sutherland and Chairman of Eversheds Sutherland (Europe) Limited. 

Alan Murphy
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Introduction and Context

The British Irish Chamber of Commerce through its ‘Culture, Arts, Sports and Tourism’ (CAST) 
Committee, along with the sponsor Eversheds Sutherland, welcomed participants to the Seminar 
Culture, Arts, Sports and Tourism:  A Post-Brexit Vision to 2020, held on 29 June 2017 in the 
Intercontinental Hotel, Dublin 4. The purpose of the Seminar was to consider and address the key 
concerns and potential opportunities that will arise for the Culture, Arts, Sports and Tourism 
sectors as a consequence of Brexit. Although each component sector is unique three key themes 
transcend each of them.  These themes are:

Ÿ Competitiveness; 
Ÿ Connectivity; and 
Ÿ Opportunity. 

The purpose of the seminar was to elicit the views and suggestions of stakeholders within these 
sectors.

The Seminar took the form of two keynote presentations: one on Competitiveness and one on 
Connectivity, with each followed by a panel discussion.  Contributions from the floor allowed for 
interaction between all participants in the Seminar. The main themes and issues identified over 
the course of the Seminar form the basis of this Event Report for dissemination to attendees and 
other key stakeholders.  The Event Report will inform the development of the CAST Committee's 
Policy Paper.  

The Seminar was moderated by Jim Glennon, Public Affairs Consultant, Chairman of Edelman 
Ireland and former TD and Senator.

 In welcoming participants to the Seminar, he referenced the two keynote presentations:

Ÿ Panel 1- Keeping the Culture, Arts, Sports and Tourism sectors competitive post-Brexit, 
presented by Shane Clarke, Director of Corporate Services and Policy, Tourism Ireland: and

Ÿ Panel 2-  The importance of Connectivity between the UK and Ireland and within the Island of 
Ireland, presented by Paul O'Kane, Chief Communications Officer, Dublin Airport Authority.

Jim pointed out that the third overarching theme was Opportunity.
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Eoin O'Neill, President, British-Irish Chamber of Commerce, in welcoming participants to the 
Seminar, noted that the Chamber was a young and dynamic organisation, founded in 2011, whose 
aim is to sustain and foster trade between the two islands.  He noted the CAST sector as a unique 
communication channel between the two islands, citing existing commonalities which could be built 
on – the Hay Festivals replicated in Dalkey and Trim, Diaspora interest in GAA in Britain, the support for 
Glasgow Celtic in Donegal based on many years of connection between Donegal and Scotland. He 
further referenced the scale of economic activity associated with CAST – the 12 Edinburgh Festivals 
each year which are on a par in terms of ticket sales with the World Cup.

The Seminar gave participants the opportunity to exchange views on issues likely to affect the 
important economic area of CAST.  The President observed that Brexit is a complex area, however its 
very lack of clarity affords the opportunity to harness Ireland's creativity towards a positive and 
sustainable future and to identify issues on which the Chamber should engage with both 
governments to retain the Common Travel Area and support unhindered trade. 

He concluded his remarks by thanking the Eversheds Sutherland team for their great help in teasing 
out issues for the Seminar and expressing his appreciation to the CAST Committee. He suggested the 
underpinning exhortation for CAST discussions as similar to that for other sector reviews – Seamus 
Heaney's Remember everything and keep your head.

Garry Kelleher, Chair, of the CAST Committee, led off the discussion.  The CAST Sectoral Committee is 
new.  It has a diverse membership and is focused on championing trade to the benefit of enterprises 
both sides of the Irish Sea and with keeping the CAST sector competitive.  The Committee would 
welcome members from Great Britain and Northern Ireland as it develops policy and advocacy 
positions for engagement with both governments on strengthening trade in both goods and services.

The Seminar is not only a forum for discussion, debate and networking.  It provides a platform to 
canvass stakeholder opinion and help tease out opportunities.  

The learning from the Seminar will inform the content of the CAST Committee's policy paper currently 
being developed as the basis for engagement with policy-makers.  Garry concluded by thanking the 
Committee members for their work and expressing gratitude to both  the Chamber and Eversheds 
Sutherland staff for their support.
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Introduction and Context

Ÿ The 2016 tourism figures for the island of Ireland show €5.3bn revenue and 10.3m visitors.  
Both figures were up 9% from 2016 and 280,000 jobs were supported by tourism activity.

Ÿ The respective figures for Ireland component part of the above figures are €4.6bn revenue, 
and 9.5m visitors, a rise on 2015 of 9% and 11% respectively, supporting 225,000 jobs; it is 
noteworthy that tourism jobs are regionally dispersed.

Ÿ One consequence of the Brexit vote – the fall in value of sterling by 15% vis à vis the Euro – is 
already impacting the tourism market.  While CSO figures for January to May 2017 show a 
small overall increase over 2016, revenue from GB is down 8% and numbers are flat.

Ÿ With sterling down 15% and average room rates in Ireland rising 6% there is a negative swing 
of approximately 20% in Ireland's competitiveness.  The continuing impact of Brexit indicates 
that 50% of potential British holiday makers will spend less on holidays and 25% will reduce 
their stay as they seek to trim costs. Ireland's tourism competitiveness globally ranks at 121st 
place and is falling.  We are not the cheapest destination.  Our marketing, however is regarded 
internationally as highly effective – we secured three awards at Cannes 2017 for the Door of 
Thrones campaign.

Ÿ Outbound travel to Ireland from Britain is likely to drop by 3.9%.  Brexit brings a mood of 
uncertainty - 80% of British are worried about holidaying post-Brexit and more people are 
looking at staycations in Britain.

Ÿ Tourism Ireland pursues a market diversity strategy, differing between Britain, Mainland 
Europe, North America and rest of the world.

Shane concluded by noting that there are mitigating factors to maintain competitiveness post-
Brexit. These include: retention of the Common Travel area; the joint British /Irish visa scheme; 
freedom of movement on the island; VAT; and air passenger duty.  However, and most 
importantly, we need to continue to invest in the tourism product and tourism marketing – there 
has been a reduction of about 40% in the tourism budget since the financial crisis.

Keynote Presentation on Competiveness  
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Shane observed that challenges bring opportunities.  He set out the existing context:

Shane Clarke, Director of Corporate Services and Policy, Tourism Ireland
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Panel 1 - Keeping the Culture, Arts, Sport and Tourism Sector Competitive Post-Brexit

For the Panel discussion on Competitiveness Shane 
Clarke was joined by:

Ÿ Eoghan O'Mara Walsh, CEO, Irish Tourist 
Industry Confederation ITIC; 

Ÿ Peter Collins, Treasurer, Irish Hotel Federation, 
and Chair of the Dublin Branch; and

Ÿ John Concannon, Director, Creative Ireland.

Eoghan O'Mara Walsh expressed the view that Brexit is already impacting.  He noted that the 
Irish Tourism industry is massively exposed with both footfall and spend down in the first quarter 
of 2017. Spend from British holiday makers was down 20%, according to the CSO, which would 
leave a hole in revenue of about €100m.  He observed that tourism is Ireland's largest indigenous 
industry, with 228,000 jobs, one in nine jobs in the Republic.  However, tourism does not get the 
attention it deserves despite returning €1.9bn to the exchequer.

Noting the spread of tourism jobs around the country Eoghan observed that investment is 
needed for long-term gain.  We must not find ourselves back in the days of peaks and troughs.  
While diversification needs both marketing and spend there is also a need to spend to 
consolidate the British market which is our bread and butter.

Peter Collins cited the 7% decline in the number of visitors from Britain, commenting that while 
Dublin is doing quite well the recovery around the country is only starting.  If business declines 
due to the effect of the 20% increase in costs for UK visitors, 15% currency swing and 6% creep in 
prices it will lead to properties tightening up on reinvestment to refurbish and expand which has 
been helped by the current VAT rate.

Peter further expressed the view that the current VAT rate, introduced in 2011, is the correct rate 
as it is in tune with other EU states and has facilitated the creation of 50,000 jobs.  There are 
exchange rate pressures in border counties as cross-border weddings have declined.  He further 
referenced the value of British visitors.  While the North American market hits the key sites, 
British visitors tend to hit the smaller towns and have a much broader rural spread.

6

John Concannon cited George Mitchell who had noted that the EU was instrumental in 
underpinning peace across the Continent and in Northern Ireland.  Ireland competes as a 
domestic destination in the British market so “a big rethink is necessary”.  British visitors are a 
huge market for Ireland but in the current circumstances we need to step back and consider 
where we are.  For example, what is the incremental benefit of tourism agencies?  We need to 
invest in our cultural product and sell and deliver world class experiences. There are massive 
changes in the purveying of cultural products on foot of digitalisation and social media.  The 1916 
Centenary year was potentially a tricky narrative however it was presented positively in the 
Imagining Home programme to both British and international audiences.

Shane Clarke pointed out that a market diversification strategy had been implemented by 
Tourism Ireland since 2014.   Tourism Ireland is applying its expertise in a very competitive 
market.  It uses digital and social media so it is higher up the queue of choices for consumers.  In 
the UK, Ireland is akin to a domestic choice so we must have a distinctive offering and we also 
need to be 'virulent' in growing our business in  other markets where the UK can be seen as an 
attractive alternative to a holiday in Ireland. 

John Concannon suggested Brexit is spurring us to rethink.  Sectoral competitiveness is good but 
what is the national offering we aim for?  Effectively it should be more cultural experiences 
delivered to citizens as the intrinsic value of culture creates a multiplier effect.  He asserted that 
we need a new paradigm of agencies working together to create and seize opportunities.

Eoghan O'Mara Walsh suggested that Brexit creates the need for us to hold up a mirror to 
ourselves-  to ask ourselves what is unique about our people, landscape, culture.  We have a world 
class culture and heritage.  We are in the canon of world literature.  Theatre and arts need 
support to grow viability and sustainability. 
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Audience Participation:

It was suggested from the audience that we should be buoyant about Irish identity noting the 
increase in Irish passport applications and the high growth potential of our cultural offering.  The 
question was posed “How do we invest in technology to promote our culture”, noting that we 
seem to miss the essential technology to market link e.g. what about live broadcasting of Abbey 
plays?  

John Concannon pointed out that tourism is affected by a whole lot of factors – sixty-five years on 
The Quiet Man still has a significant influence in decisions to visit Ireland. 

He also observed that the fundamental change in the market now is direct connection – the 
intermediary role of the travel agent etc. has largely gone.  We need to sell our culture. Ireland is 
different, with important attractions – e.g. Vermeer currently in the National Gallery.

Shane Clarke agreed that people come to Ireland to have a good time, to have experiences and 
they communicate their experiences to others on their return home. It requires investment in 
Tourism to sustain and grow it into the future.

In response to a question posed by Willie White, CEO, Dublin Theatre Festival, as to how we 
might realise such investment Ray Keaney, IT Tallaght, suggested an exercise is now necessary for 
the tourism sector on the scale of the Science and Technology Foresight Report of 2007 which 
resulted in significant inward investment from FDI.  “We need such an exercise now for tourism in 
order to support the Chambers to put relevant priorities to both Governments.  We can learn 
from the deliberate French impetus to place culture at the heart of their tourism offering.
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Eoghan O'Mara Walsh referenced a recent bottom up initiative which has resulted in a dynamic 
product – the Wild Atlantic Way.  In 2011 tourism in the West was down in terms of value and 
volume.  The tourism and cultural sector at the time called for a branded Atlantic route.  This has 
turned out to be a huge success.  He also pointed out that there will always be a need for a 
collective tourism brand even though sales are now direct to consumers.  The curve of the 
tourism economy mirrored the economic collapse. We cannot take tourism / culture for granted 
and we need to introduce pro-tourism measures.  

John Concannon noted that with regard to the Wild Atlantic Way the background was one where 
there were seven organisations in place promoting tourism - all different but with a lot of 
similarities. The core of the Wild Atlantic Way is collaboration and a bringing together of services 
and offerings.  The next Star Wars movie is to be shot all along the Wild Atlantic Way and should 
leverage a significant global audience.

Shane Clarke observed that the Wild Atlantic Way absolutely stands out as a successful initiative.  
And there is every intention to continue leverage Star Wars with appropriate content to drive 
home the message-  as already happens with Game of Thrones.

David McLoughlin, CEO, Wexford Opera Festival, spoke of the importance of emphasising 
destination events. Thirty percent of the Wexford Opera Festival audience comes from the UK.  
Despite the increase in costs UK numbers are expanding this year.  Wexford Opera Festival is an 
“in its own right” destination event where visitors come to the Festival for 3-5 days but whose 
average stay is 5 days.  He further noted that Opera Vision will livestream opera from Wexford.

Simon Taylor, CEO, National Concert Hall (NCH), noted that just under 10% of the NCH's audience 
is international.  The impact of the forecast decline in the UK economy is worrisome and could 
have all sorts of knock-on effects.  Will international artists come to the NCH?  Will the two-way 
flow of artists be impacted upon or impeded?

Olive Braiden observed that Ireland is not seriously marketed as an arts destination.
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Shane Clarke noted that market research shows that 99% of visitors feel they have a fantastic 
experience in Ireland.  There is a need to address the challenges and to convert opportunities to 
sustain visitor numbers into the future.

John Concannon observed that we cannot offshore tourism, as opposed to other industries.  The 
need is for investment and collaboration and the identification and marketing of what we do 
differently.

Eoghan O'Mara Walsh stated that while we have the currency impact now, we don't know when 
the agreement between the EU and UK will materialise.  The desideratum is a new UK/EU soft 
border with no restriction on the movement of people or goods or on aviation access.  If the UK is 
outside the single aviation market that would be disastrous.

Peter Collins noted that the domestic message is the realisation that Britain treats us as a 
domestic market and so there is an ongoing need to pitch ourselves in that market.  He noted the 
innovations and adaptations taking place – for example, a bike rental business with an adaptive 
website sharing business up and down the Wild Atlantic Way in addition to collaboration and co-
operation up and down the coast.  

John McGrane, Director General, British Irish Chamber of Commerce thanked the panellists and 
audience for contributing to the national debate.  He noted that cultural organisations 'run on 
fumes'.  He noted that investment to support the CAST sector is not about throwing money at the 
problem.  Rather it is about fostering collaboration, helping people to work together – to form 
alliances and make referrals and to enable connectivity.  The British Irish Chamber of Commerce 
is keen to help with this objective.

Panel 1 - Concluding Remarks
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Paul's presented on how air connectivity (and Dublin Airport in particular) drives the Irish 
economy. Among the main points he made were:

Ÿ That Dublin Airport, with 28.5m passengers annually (rolling total 12 months to May 2017) 
functions as an airport for the entire island and supports jobs across it.  Since Terminal 2 
opened in 2010 the airport has had six years of continuous growth with a 51% increase in 
passenger numbers since its opening.

Ÿ This period has seen the domestic flights market trickle away and a huge increase in long-haul 
destinations with expansion in North America and in the Middle East.  Nonetheless, the UK-
Ireland market is very solid.  Thirty-six percent of traffic out of Dublin is to UK airports – there 
are 860 departing flights each week to Britain, spread across 24 airports.  No other European 
country has such links.  Ireland is the EU country most dependent on UK passenger traffic.

Ÿ There is a correlation between GDP and air travel.  The drop in value of the UK £ coupled with 
the anticipated GDP drop will impact on travel between Ireland and GB.  Eighty percent of 
flights are for leisure purposes, 20% are for business.

Ÿ The significance of the Common Travel Area (CTA) is not only about making it easier to fly 
between Ireland and Britain.  The CTA leads into the common visa waiver.  Huge new global 
markets see Ireland / UK as a single destination.

Ÿ We have had twenty-five years of EU aviation-  it is possible to fly to 127 EEA destinations from 
Dublin.  Dublin is also a key deliverer of tourism to Northern Ireland, with 2m passengers from 
Northern Ireland each year.

Paul O'Kane, Chief Communications Officer, Dublin Airport Authority
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Ÿ The nature of flights has changed to match people's needs.  What consumers want is 
frequency that gives choice and flexibility.

Ÿ Dublin Airport is the top tier of European airports.  It is now Europe's 5th best connected 
airport to North America, with pre-clearance and transfer potential underpinning the viability 
of its routes.  It attracts passengers from GB and other EU airports flying to North America.

Ÿ Dublin Airport scores highly in international quality airport benchmarking.  The new north 
runway for delivery in 2021 will allow for passenger growth by an additional 10m, a 31% 
growth in connectivity, offering new services to Africa and the Far East.

Ÿ An amendment to existing night flight planning conditions for the north runway (i.e. not 
having such restrictive night-time activity from 23.00 – 07.00) will be essential to support 
increased activity.

Ÿ Dublin Airport supports 117,300 jobs with an economic impact that is 3% of GDP.  Its 
connectivity is one of the key supports fostering FDI into Ireland.  Dublin Airport is investing 
from its own resources in the long-term growth of the economy to help tourism and business 
to grow.
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Paul O'Kane, Chief Communications Officer, Dublin Airport Authority

For the Panel discussion on Connectivity Paul O'Kane was joined by:

Ÿ Brian Kavanagh, CEO, Horse Racing Ireland;
Ÿ Susan Kirby, CEO, St. Patrick's Festival; and
Ÿ Suzanne Doyle, Music and Creative Consultant.

Brian Kavanagh noted that horse racing was both a sporting activity and a major regional rural 
industry.  Eighty thousand people travel to Ireland annually for horse racing.  It is an outward 
looking industry.  Ireland is the largest producer of thoroughbred horses in the EU, with 80% of its 
exports going to the UK.  

That UK market cannot be easily replicated.  While flat racing is global, jump racing is 
concentrated in Ireland, the UK and France.

In the event of a hard Brexit there could be restrictions on the existing free movement of horses – 
based on a tripartite agreement between Ireland, the UK and France which preceded 
membership of the EU. There is also the threat of World Trade Organisation (WTO) tariffs of the 
order of 11% applying to horses.

Horse Racing Ireland is an all-island activity, with the two tracks in Northern Ireland, Down Royal 
and Downpatrick under its jurisdiction. Northern Ireland wants the status quo to remain as do the 
horse racing bodies in Britain and France.  The three bodies have held a joint meeting with 
Commissioner Hogan to press that point and have also made a united approach to the other 
member states.  An important operational point is that thoroughbreds need to travel via Britain 
when racing in Europe as a direct sea route to mainland Europe would be too stressful for them.  
Equally mares travelling to Ireland from Europe to be covered need to pass easily through Britain.  
Any restrictions on the free travel of horses would impact very severely on both of these 
activities.

There is great concern about the post-Brexit outcome however Horse Racing Ireland is 
proactively trying to secure a positive outcome by making full use of its industry alliances.
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Susan Kirby noted that the exchange rate depreciation for sterling was a material consideration 
for St Patrick's Festival, as its audiences is 50% international and 50% domestic.

The Festival builds on the synergies international artists and groups have with Irish cultural 
ecology. On a practical basis a lot of heavy materials for the Festival are supplied from the UK. 
Susan considers the Festival to be part of the opportunity question.  There is an amplification of 
its impact through digital and online platforms.  

There are opportunities to be unlocked from Brexit.  A Festival sponsor, a UK company which 
sources some of its product line in Ireland, had commented to her that it is the first time that UK 
or English nationalism is the cause of so much uncertainty.

St. Patrick's Festival brings returns to the Irish economy of €70m.  But we only need look to 
Edinburgh to see how to leverage cultural entities. Edinburgh's 12 figurehead festivals held 
during the course of the year generate £313m for the Scottish economy.

Suzanne Doyle is a Music & Creative Consultant who has worked in the entertainment industry 
for thirty years. She spoke on the implications of Brexit for the Irish music industry.

Brexit raises real concerns for Irish artists, particularly if it is a hard Brexit – will working visas 
become necessary for Irish artists trying to perform and break into the UK and Northern Ireland?  
Also, with a hard Brexit, it would lead to more paperwork being needed to move bands' musical 
equipment between Ireland, Northern Ireland, UK and on into Europe. This would also add more 
expense to the artist/management.

Suzanne pointed to our collective duty to encourage and support new and emerging Irish artists. 
She further observed that 'little' artists needed to develop and grow outside Ireland to sustain a 
living. “Would Brexit mean Irish artists would choose touring mainland Europe over UK, or 
perhaps even moving to live over there instead of Britain as in the past?” she asked. “Would mid-
tier artists follow that route too, despite the strong cultural link with the UK?”

Edinburgh Festivals 2015 Impact Study, BOP Consulting, July 2016,

http://www.edinburghfestivalcity.com/assets/000/001/964/Edinburgh_Festivals_2015_Impact_Study_Final_Report_original.pdf?1469537463
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In the general discussion on Connectivity Brian 
Kavanagh remarked that there are good new 
markets in Australia, but only for flat racing.  The 
daily relationships are with the UK.  He also 
expressed the view that at this stage Ireland is 
more prepared for Brexit than the UK is.  There is a 
very small group within British horse racing who 
might see Brexit as an opportunity but the clear 
majority want to see the status quo in horse racing 
and breeding maintained.  

The Chair posed the question:
“Will there be a significant reduction in UK audiences for Irish CAST events post-Brexit?”

Susan Kirby suggested that there would likely be a drop in UK attendances but capacity can be 
taken up by new markets.  The CAST sector has been through troughs before – what's needed is a 
balanced portfolio. And there are some existing advantages that will continue. Cheltenham offers 
a lovely space in March for leveraging of Irish events.  The St. Patrick's Festival team is already in 
conversation with the British Council on how to utilise such opportunities.  Dublin has the status 
of a UNESCO world city of literature so it should be possible to leverage this.  While the future is 
uncertain, brainstorming can happen in the Arts.  Also, UK companies with a significant Irish 
presence are keen to reassert their commitment to being outward looking through association 
with Irish events.

Susan reiterated that St. Patrick's Festival yields a very substantial return to the economy.  So do 
the Dublin Theatre Festival and the Wexford Festival.  The previously-referenced research from 
Edinburgh shows not just an economic return but a sense of the distinctiveness of Edinburgh as a 
space.  She called for genuine investment in the sector to reach artists on the ground, observing 
that   without the content producers the product will not exist.  Brexit should facilitate a high-
level policy event on the CAST sector.

Suzanne Doyle noted the large demand outside of Ireland for Irish performers, citing as an 
example the recent Finbarr Furey and Christy Dignam duet of The Green Fields of France “that 
would make a stone cry”. She further noted that live performing was now a massive strand of 
income for performers and any barriers to that would impact performers' livelihoods. She 
asserted:

“Let's feed the artists – through more subsidies, less regulation, grants to support tours, etc.”

Paul O'Kane cited Dublin Airport's twitter feed as an effective example of combining creative 
talents and technology – the aim was to engage with the traveller by telling stories.
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Alan Smullen, the Doyle Collection/CAST Committee 
member, raised the issue of the lack of connection, 
noting that when an international artist fills Croke 
Park it means very good business for the hotel and the 
hospitality sector and that the use of Dublin Airport 
for transit and the common visa area were also very 
important factors to leverage.   Suzanne Doyle made 
the point that a lot of the bigger international artists, 
like Ed Sheeran, really value their connection with 
their Irish fans and hopefully this relationship would 
ensure they still continued to tour in Ireland.

Paul O'Kane noted that Dublin Airport had been talking to Chinese airlines about the importance 
of the common visa area, and were raising consciousness of the importance of protecting that in 
every forum possible.  It could be a reality for example that there could be a direct Beijing – Dublin 
flight, given that both UK and Ireland would be outside Schengen.

It was suggested from the floor that Ireland should look to flip the coin and look at issues from the 
other perspective – for example, engage with all the airports in Britain with air links to from 
Dublin.  Those airports, and the cities they serve, certainly will not want to see flights and jobs 
diminish. It was also suggested to market GAA and rugby games as destination events. 

Paul O'Kane reiterated the point that with 53% of flights from the UK going to the EU, passengers 
from the UK are going to feel poorer and this will feed into their spending decisions.

Susan Kirby made the point that it was very important to be tuned into texture and nuance in 
different markets and to work with agencies to achieve leverage.  Identity is delivered by artists.  
The need is to make the St. Patrick's Festival as authentic as it can be – with local people buy in-  of 
the people and owned by the people.  UK artists love coming here – the audiences are warm and 
participative.  We must look at a diverse, forward looking Ireland that respects its traditions and 
welcomes new performers such as the Rusangano Family(www.rusanganofamily.com/).

Summing up their perspectives on Brexit, Brian Kavanagh called for no hard border and for 
continued free movement of people and animals.  Suzanne Doyle called for more detailed 
sectoral conversations with British counterparts, with those talks happening sooner rather than 
later.  Susan Kirby echoed the need for honest conversations and to reach out culturally to 
partner with UK organisations and groups and for the Arts sector as a whole to engage. For Paul 
O'Kane it was essential to have aviation at the front and centre of negotiations because 
everything flows from that.  “If we do not have that connectivity our tourism goose is cooked.”  It 
is also necessary to preserve the Common Travel and Joint Visa Area, otherwise we will 
completely confuse the overseas market.  We also need to secure a new runway at Dublin Airport 
that can be used to its full capacity.
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Seán Ryan brought the Seminar to a close, observing that Eversheds Sutherland were delighted to 
partner with the British Irish Chamber of Commerce for their latest consideration of sectoral 
economic issues arising as a consequence of Brexit.  Seán pointed out that Ireland is entering a 
new phase of its relationship with the UK.  For the first time, Ireland will be inside the European 
Union while the UK becomes a third country. There are opportunities for Ireland within the EU as 
a business-friendly English speaking, culturally rich member state.

Brexit has undoubtedly created uncertainty. There is a lack of clarity beyond 2019 as to legal and 
regulatory issues.  Some relocation of financial services activities to Dublin has taken place.  
Often, the deciding factor in relocation is work / life balance and the CAST offering can play a 
significant role in relocation decisions.

We need to be resourceful, to have strategies in place to harness the possibilities.  The Chamber 
can play a vital role in identifying the opportunities and addressing the challenges posed by 
Brexit.
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Seán Ryan, Partner, Corporate and Commercial, Eversheds Sutherland
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diminish. It was also suggested to market GAA and rugby games as destination events. 

Paul O'Kane reiterated the point that with 53% of flights from the UK going to the EU, passengers 
from the UK are going to feel poorer and this will feed into their spending decisions.

Susan Kirby made the point that it was very important to be tuned into texture and nuance in 
different markets and to work with agencies to achieve leverage.  Identity is delivered by artists.  
The need is to make the St. Patrick's Festival as authentic as it can be – with local people buy in-  of 
the people and owned by the people.  UK artists love coming here – the audiences are warm and 
participative.  We must look at a diverse, forward looking Ireland that respects its traditions and 
welcomes new performers such as the Rusangano Family(www.rusanganofamily.com/).

Summing up their perspectives on Brexit, Brian Kavanagh called for no hard border and for 
continued free movement of people and animals.  Suzanne Doyle called for more detailed 
sectoral conversations with British counterparts, with those talks happening sooner rather than 
later.  Susan Kirby echoed the need for honest conversations and to reach out culturally to 
partner with UK organisations and groups and for the Arts sector as a whole to engage. For Paul 
O'Kane it was essential to have aviation at the front and centre of negotiations because 
everything flows from that.  “If we do not have that connectivity our tourism goose is cooked.”  It 
is also necessary to preserve the Common Travel and Joint Visa Area, otherwise we will 
completely confuse the overseas market.  We also need to secure a new runway at Dublin Airport 
that can be used to its full capacity.
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Panel 2

The importance of Connectivity between the UK and Ireland and within the Island of Ireland

Seán Ryan brought the Seminar to a close, observing that Eversheds Sutherland were delighted to 
partner with the British Irish Chamber of Commerce for their latest consideration of sectoral 
economic issues arising as a consequence of Brexit.  Seán pointed out that Ireland is entering a 
new phase of its relationship with the UK.  For the first time, Ireland will be inside the European 
Union while the UK becomes a third country. There are opportunities for Ireland within the EU as 
a business-friendly English speaking, culturally rich member state.

Brexit has undoubtedly created uncertainty. There is a lack of clarity beyond 2019 as to legal and 
regulatory issues.  Some relocation of financial services activities to Dublin has taken place.  
Often, the deciding factor in relocation is work / life balance and the CAST offering can play a 
significant role in relocation decisions.

We need to be resourceful, to have strategies in place to harness the possibilities.  The Chamber 
can play a vital role in identifying the opportunities and addressing the challenges posed by 
Brexit.
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Closing Remarks 

Seán Ryan, Partner, Corporate and Commercial, Eversheds Sutherland

http://www.rusanganofamily.com/
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BACKGROUND

The British Irish Chamber of Commerce was founded in 2011 ahead of the historic visit of HM 
Queen Elizabeth II to Ireland and the subsequent State visit of President Michael D. Higgins to 
Britain. The objective of the Chamber is to champion the €60 billion annual trade between the UK 
and Ireland which directly sustains over 400,000 jobs. We are a bilateral Chamber, engaging 
members from across two islands and five legislative bodies in meaningful dialogue with a 
common purpose.

Excellent networking events help our members to find new suppliers and markets. Sector driven 
policy committees enable firms to jointly examine opportunities and threats and to think about 
collaborative growth in Europe and beyond.

Contact:

Head of Sectoral Policy
Paul Lynam
M:  + 353 (0) 86 0499252
E: paul.lynam@britishirishchamber.com

Head of Brexit Research & Support Services
Katie Daughen

M: +353 86 865 1928
E: katie.daughen@britishirishchamber.com

MEMBER BENEFITS

When you join the British Irish Chamber of Commerce you can opt for a range of benefits 
from a broad menu. Talk to us to create a bespoke package that’s perfect for your needs.

Choose from:

Ÿ A seat on the Council of the British Irish Chamber of Commerce with rights to 
attend meetings of both Dublin and London Chapters

Ÿ Access to all areas of Chamber activity, including membership of Sectoral Working 
Groups (currently Energy, Agri-Food, SME, ICT, Infrastructure, Finance & 
Professional Services, Culture, Arts, Sport and Tourism, Brexit, Life Sciences, Higher 
Education and Research) with full voting rights on policy direction.

Ÿ Opportunity to Chair or observe sectoral working groups

Ÿ Invitations to C Suite and Invitation Only Events including Invited Leaders Series and 
those with cabinet ministers, business leaders, policy makers and ambassadors

Ÿ Invitations to events at Westminster and Dáil Éireann

Ÿ Priority booking for fast selling high profile events including President’s Gala Dinner, 
Annual Conference Dinner and Charity Lunch

Ÿ Opportunities to host and/or sponsor events and deliver keynotes

Ÿ Availability of Chamber Executives to address your events

Ÿ Co-branded events for a diverse audience and strong attendance

Ÿ Opportunities to bring clients to events

Ÿ A dedicated Customer Relationship Manager; regular personal engagement, 
bespoke plans

Ÿ Complimentary tickets for Annual Conference

Ÿ High visibility on the Chambers website

Ÿ Introductions to trading partner opportunities

Ÿ Opportunities to partake in Trade Missions

Ÿ Complimentary membership of British Irish Gateway for Trade - BIG

To join the Chamber please contact: Yve O’Driscoll 
Director Corporate Relationships | E: yve.odriscoll@britishirishchamber.com | Mobile: +353 (0) 86 041 1831
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